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Different Types of Mass Media
• Mass media refers to communication devices, which can be used 

to communicate and interact with a large number of audiences in 
different languages.

Print Media





Print Media
Print media encompasses mass

communication through printed

material. It includes

newspapers, magazines,

booklets and brochures, house

magazines, periodicals or

newsletters, direct mailers,

handbills or flyers, billboards,

press releases, and books.

Newspapers
Magazines
Booklets and Brochures
Pre-buying promotion
Post-buying promotion
House Magazines, Periodicals, 
or Newsletters
Handbills or Flyers
Billboards
Press Releases
Books



Newspapers







Magazines









• Magazines are another type of popular culture print media. They

usually cater to a specific type of audience who are looking for

information based on a particular subject. Magazines cover a plethora

of topics, like current affairs, business, finance, consumers, gadgets,

self-help, luxury, lifestyle, beauty, fashion, entertainment, travel, etc.



Billboards



• Billboards have fixed 
locations and are huge in 
size so that it can be seen 
and read from a long 
distance. Billboard 
advertisements are the 
most costliest in the print 
media category.



Books



• Books are the oldest form of
print media that are used as a
way of communication and
information piece. They give an
opportunity to writers to spread
their knowledge about a
particular subject to the whole
world. They are a platform
comprising varied topics that
include literature, history,
fiction stories.







Press Releases



Electronic Media
• Most of the people today have

television sets, radios, and
Internet access which are
sustainable, eco-friendly, and
cost-effective forms of
communication. Moreover, print
is a one way communication,
while electronic media allows
interaction.

 television, 
 radio, 
 new-age media, 
 like Internet, 
 computers, 
 telephones, etc.



• Electronic media is the kind of
media which requires the user
to utilize an electric connection
to access it. It is also known as
'Broadcast Media'.





INTERNET
• It's the most important

device of new age
media. The discovery of
Internet can be called
the biggest invention in
mass media.



Emails

•Emails or electronic mails have drastically 
reduced the time for drafting and sending 

letters or mails. 



Websites
• Internet has a plethora of websites

dedicated to various people,
companies, brands, causes,
activities, etc. The most significant
utility of these websites is for
providing information, search
engines, downloads through libraries,
and interaction through the social
networking sites. Because of these
websites, carrying out e-commerce
transactions has also become easy.



Podcasts • Podcasts are mediums of
mass communication that
include short video or
audio files. They can be
seen and heard on
mobiles, computers, and
portable media
instruments. They are
engaging devices of
communication.



• eForums are bulletin boards 
on websites where people 
start threads on topics.eForums

• A blog is a space on the Internet 
where a single person or a group of 
people record their information, 
opinions, photos, videos, etc.

Blogging





Facebook
• It is the most popular social

networking website.
Facebook has several
applications which people
utilize. It is the best platform
to meet old friends, or make
new ones. Advertisers also
like this forum for
communicating about their
products.



YouTube
• It is a website which

uploads content in a video
format. It houses a range
of interesting videos that
appeal to people of all
generations. From films to
educational videos, you
will find everything on
YouTube.



• Though print media is still popular, it is not environmentally 
viable. More and more people are shifting to e-newspapers, 
eBooks, e-brochures, etc. Internet has completely transformed 
the traditional ideas of communication. 

All you have to do is 
keep yourself 

abreast with the 
latest innovation in 

mass 
communication!





World Health Day



World Health Day has been celebrated each 
year since 1950.



• Anti-microbial resistance (2011), 

• Urbanization and health (2010), 

• Save lives, Make hospitals safe in 
emergencies (2009), 

• International health security (2007), 

• Make every mother and child count (2005), 

• Move for health (2002), 

• Mental Health (2001), 

• Safe Blood (2000), 

• Active aging (1999), 

• Safe motherhood (1998), 

• Emerging infectious diseases (1997), 

• Healthy Cities (1996), 



Some events held on 
World Health Day include: 

• public marches and 
demonstrations, 

• free or easy access to medical 
tests, 

• conferences,

• briefings for politicians, 

• displays aimed at children and 
young adults.



World Health Day is one of the most well-
known celebrations meant to draw
attention to a particular health cause each
year, including
World Leprosy Day (January 27),
World Parkinson's Day (April),
International Day for Protection of

Children (June),
World Arthritis Day (October),
World Cancer Day (February).





•Patient education
is the process by which
health professionals
and others impart
information to patients
and their caregivers
that will alter their
health behaviors or
improve their health
status.



Effective patient education
Patient education can only be
provided by a doctor who has a
deep-rooted understanding of
his own value systems, and the
awareness that the patients'
values may differ from these. He
must also have the ability

to share decision-making with
patients at a level that meets
their needs.



Effective patient education
• Companies leveraging the

power that information
technology -- television, videos,
print media and the Internet
provides, can inform and
empower patients by providing
them with the information and
vocabulary they need to work
along with their physicians to
take charge of their own health.



Important elements of patient education are skill 
building and responsibility: 

patients need to know when, how, and why they 

need to make a lifestyle change.



The value of patient education can be 
summarized as follows:

Improved understanding of medical condition, diagnosis, disease, 
or disability.

Improved understanding of methods and means to manage 
multiple aspects of medical condition.

Improved self-advocacy in deciding to act both independently from 
medical providers and in interdependence with them.

Increased Compliance – Effective communication and patient 
education increases patient motivation to comply.

Patient Outcomes – Patients more likely to respond well to their 
treatment plan – fewer complications.



The value of patient education can be 
summarized as follows:

Informed Consent – Patients feel you’ve provided the information 
they need.

Utilization – More effective use of medical services – fewer 
unnecessary phone calls and visits.

Satisfaction and referrals – Patients more likely to stay with your 
practice and refer other patients.

Risk Management – Lower risk of malpractice when patients have 
realistic expectations.



Understanding of medical condition



Understanding of methods and 
means to manage 



Compliance



Informed Consent 



Risk Management 



The competencies of a health educator 
include the following:

• Incorporate a personal ethic in regards to social responsibilities and 
services towards others.

• Provide accurate, competent, and evidence-based care.

• Practice preventative health care.

• Focus on relationship-centered care with individuals and their families.

• Incorporate the multiple determinants of health when providing care.

• Be culturally sensitive and be open to a diverse society.

• Use technology appropriately and effectively.

• Be current in the field and continue to advance education.



THANK YOU FOR ATTENTION!!!


